
Are you DRAGGING behind socially? 
5 ways to make your next event socially successful! 

Business events don’t just have a face-to-face networking component anymore. With 
social media, organizations can make a big impact on attendance and networking, 
both before and after the event. 

Here are five ways to leverage social media at your next business 
event: 

1. What’s the Buzz? Offer incentives to attend.
Generate buzz about your event with a competitive social media contest. 
Offer a free event pass or an event-branded item to gain interest  
Encourage attendees to tweet about the event and pick a winner from a drawing of 
contest participants. You can also go for more “likes” by offering a prize to event 
attendees who follow you on Facebook. Instilling a little friendly competition will get 
people excited before and during the event, and even allow you to stay connected 
and build a relationship following the event. 

2. Hashtags darling!
Encourage your attendees to tweet about the faaaabulous time they are having  at 
your event and post photos on social media by creating a shared experience with 
“personal event hashtags.” Custom hashtags connect everyone while tracking these 
tweets and posts. Once you’ve got everything in place promote the hashtag 
by having it everywhere!  — places like your event website, on marketing materials, 
ads , dedicated emails, the event’s mobile app, social networks, newsletters and 
every other channel you use to reach your audience. 

3. Share photos and video’s – selfie city!
 Make sure you capture plenty of photos and video during the event and post them to 
your social media pages. Followers will hunt those sites looking to tag pictures of 
themselves and their friends having a fabulous time —Videos posted on sites like 
YouTube and Vimeo also increase buzz and interest in your event. 
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Be sure to always include event details, hashtags and contact information at the end 
of your blogs and podcasts. 

5. Keep it going!
Remember, social media is interactive. If you’re successful in your efforts to get 
people talking online, be prepared to respond immediately to inquiries and comments 
on social media sites and keep the conversation going. “Responding frequently [on 
social media] is as important as audience engagement and customer services. 

Bonus tip 
Keep the excitement going after the event concludes Share highlights from different 
sessions, social media contest results, photos and videos of attendees having a 
great time, and so on. These ongoing efforts will help build a community of followers 
eager to learn about your next exciting event. 

The experts and entertainers you’ve invited to participate in your event want to 
leverage social media as much as you do. Conduct interviews with these individuals 
to create event-related content that you can feature in your company blogs and 
podcasts, as well as social media with links back to the event page on your company 
site. Encourage the speakers to share this content with their own networks as well. 

4. Interviews for unique content (chat ‘em up)
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